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Suicide Prevention PSA (2 Minutes max)
Scoring Guide
Requirements:  The Suicide Prevention PSA category has two deliverables, a Public Service Announcement (PSA) not to exceed 2 minutes in length. The full-length video is intended for use as a web tool, during community events, and during lectures at local, state or national events.
Suicide prevention is different than normal PSAs as they require a heightened level of sensitivity and handling. This category has special content that must be avoided for the safety and respect of the audience.
Prohibited Content:

· Depiction, documentation, or dramatization of suicidal behavior (seeking or attempting to suicide)
· Depiction of suicide means (display of guns, pills, razors, etc)

· Romanticized or glorified information about suicide

· Personal testimonials of suicidal individuals
Required Content

· “National Suicide Prevention Lifeline 800-273-8255”
· Web Link: “facebook.com/hope.sptf “ or “fb.me/hope.sptf”

· A theme that is hopeful or encouraging rather than one that is depressing or scary
· Any phone numbers, web links, statistics or resource must be accurate & current

Technical Elements
	1. The video is technically well-executed (focus, exposure, audio, composition, graphics, special effects)
	10

	2. The video is developed with attention to continuity, pacing, and transition
	10

	3. The video creates an appropriate atmosphere or tone consistent with its message or purpose
	10

	4. The full-length PSA and the 30-second PSA are consistent and adhere to time restrictions (2 minute cut, and 30-second cut)
	10


Content Elements
	1. The video clearly advocates suicide is preventable
	10

	2. Demonstrates or motivates positive help-seeking behavior
	15

	3. Provides a “call to action” that is clear and consistent (call a hotline, talk to someone, a friend should step-up and  intervene, etc)
	10

	4. The video is sensitive to racial, ethnic, religious, and gender differences, with all individuals realistically and respectfully depicted
	10

	5. The video impacts the audience in a positive way
	15


